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@S FROM BRIGHT TO BRILUANT Guided Decision Making
Brainstorm
Collect ideas
. Categorize
In Collaboration: e
Cveryone deserves a \oice. Aﬁgg;‘;:g,gm o
Cveryone deserves Results. Vote

. . . Pick the ideas that move forward
Powernoodle is an online reward based collaboration

tool for people to freely give input, methodically choose Rate
the best ideas and advance ideas into an Action Plan. Relative value between ideas
Anonymous, with sophisticated filtering, for any group

to reach consensus. Prioritize

Assign resources to ideas

Action Plan

Assign tasks and people to ideas

. Report
Free 30 DC“.] Trial Download a printable excel report of all

1.855.797.6353 ideas, comments, results, and ranking
wwuw.powernoodle.com




Strengthen Colloboration

What value does Powernoodle add to your organization?

BRAINSTORM CATEGORIZE COMBINE VOTéE ) RATE PRIORITIZE ACTION PLAN
@ALL IDEAS O MY IDEAS | FILTER BY IDEA #

Focus meeting time on
high value activities

QA7)

Eliminate friction

IDEA 2 Q(4)

Diversity & Inclusion:
Enable the quieter
voices. Involve people
who can't attend.

IDEA 7 Q(2)
Empower green
meetings & virtual
teams

Deepen commitment

IDEA 8

Creation of ideas that
may not have been
ever created

& buy-in

IDEA 9

Build group dynamics

Useful for face to face
meetings, between
meetings, and virtually

IDEA S

IDEA 10

X

88 Ideas

Keep people engaged
between meetings
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Save time with
automatic agenda
and report of the

entire process.

Cast your vote on an idea

by clicking on it.
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Use Powernoodle For

Strategic Planning:
market, product,

account, event
plans, change
management.

town halls, surveys,

€ngaging Input:

focus groups,
performance,
opinion polls.

Design:

website specs,
features, metrics,
conferences,
improvements.

Gathering
Requirements:
business/technical/
project reqt’s, roles,
KPI, partners.

Assigning
Resources:
commitments of
people, time, money,
finite resources.
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€valuation:
competitions,
risk, SWOT,
people, projects,
market, gap.



