
 

 

 

 

 

 

 

 

 

 



MAD LTD 2012 Winner 

 

 Name: Sneha Kunasani 

 City: Hyderabad 

 Winning Idea Title – N2 : No To Food Wastage, No To 

Starvation 

 More details of the Idea : 

Through the program N2, Sneha aims to bridge the gap between the malnourished 

slums and the daily surplus food in hotels, corporate canteens and mess. 

 More details on the background of the Winner? 

Sneha has been working on the project in the city of Hyderabad. While participating in 

MAD LTD, she was in final year of her engineering at Aurora Institute of Technology in 

Hyderabad. 

 Why/how did the winner think of this idea? 

The astounding statistics of the number of people dying of malnutrition and the 

increasing number of slum population around drove her attention to the launch a 

campaign to support the underprivileged. 

Few volunteers and Sneha started campaign programs in Hyderabad starting with the 

hotels, mess present across the city. They conducted awareness programs in more than 

30 hotels, mess, restaurants. A few came forward and told them regarding how they 

tackle the excess food that is being prepared at their hotels. 

She found that messes had a good amount of edible food remaining at the end of the 

day which they throw away. 

We distributed N2 foundation cards to all the hotels where we campaigned and asked 

them to call us whenever they can give us food. 

 What was his/her first success in this direction? 

The manager of one of the reputed hotel group has told Sneha that the hotel throws 

away large amount of edible food and it increases during  parties and events in their 

banquette halls. 



He supported the N2 initiative and considered it as a solution to curb unwanted food 

waste from their hotel. Also, some small hotels had minimum amounts of food remains 

and they had their ways of managing food waste by sending to piglet farms and cattle 

barns. Some were ready to call us and give the foods at late nights after 11 o clock. 

 When did he/she think of applying to MAD LTD? 

Sneha applied to MAD LTD after coming to know about it during a college event.  

 What have been the success milestones so far? 

While approaching people at hotels Sneha found that they showed great interest in the 

foundation and appreciated the ideas of N2 Project. Some people who listened to our 

theme have said they are ready to donate food from their home instead. 

This made Sneha to improvise her concept by adding this idea to the project. Many 

people were ready to donate foods made at their houses. As small amounts of domestic 

food is also being wasted from houses everyday this can also be utilized. 

Though N2, Sneha aims to create a network between citizens who are willing to donate 

and N2 volunteers who can collect food from these houses every day.  

Later Sneha approached caterers in different places in Hyderabad. Some of the most 

reputed caterers in Hyderabad accepted to be our volunteer.  

 

 Way ahead 

After associating her idea with MAD LTD, Sneha has now made progressions towards: 

 Conducting campaigns at function halls, schools, colleges, and more hotels and 

caterers using her winning title 

 Building up the transport facility and other necessities like vessels to carry food 

and preserve food for longer time 

 Gathering more number of volunteers 

HCL is helping Sneha to realize her objectives via the following actions: 

1. Register N2 as a formally register an NGO focusing on the proposed action. 
2. Connecting her to the respective NGOs, who are partnering with UNICEF to 

address Malnourishment among the children, (orphanages to benefit the 
program and also few old age homes) 

3. We will have an MIS to track the beneficiaries and their development.  



4.  Matrices to be measure the outcomes with relation to MDG-Millennium 
development goals 

5. Development of a Sustainability plan. 
 

 

MAD LTD Season 1 Winner  

 Name: Shyamli Rathore 

 City: New Delhi 

 Winning Idea Title : KAP – Kids Adults & 

Plants – The Circle Of Life 

 More details of the Idea 

KAP is a social program which connects adults who have time and the will, to give love 
and time to orphans and street kids. Together they grow plants & make this planet a 
better place. 
 

 More details on the background of the Winner 

Shyamli Rathore comes from a Rajasthani family, based in Delhi. She is a commerce 

graduate from Delhi University. 

She has been working on KAP relentlessly, driving and encouraging more and more 

people to join KAP and share their time & experience with children who need it. Her 

differentiator is her strong will to make a positive impact on the world for issues close to 

her heart. She strongly believes in leading by example and has the will and energy to 

serve society at large through exceptional contributions. This is the reason; she has a 

strong following - from school kids to grannies!  

A die hard optimist, she is ready to take on the world with her enthusiasm & passion.  

 Why/how did the winner think of this idea 

What triggered Shyamli to hink in this direction was her Mother’s potential of art and 
writing. She noticed that smilier to her many housewifes are passionate about 
something or toehr but other family members are generally too busy to explore the 
passion.  



At that time Shyamli realized doing something productive would propel women come 
out of their boundries. 
 
She contacted a lot of NGO’s offering such work but soon came to accept that most of 
NGO need only money rather than your time. 
 
KAP is a brilliant, but simple social program that addresses multiple socio-economic 
issues while addressing ecological issues. 
The high level objective of KAP initiative is to mobilize and harness the power of 
children, youth and Indian talent pool at large to combat illiteracy, ignorance, gender 
discrimination and associated evils of these core issues, with an ultimate aim of crime 
prevention and social development. 
The number of orphans in India stands at approx. 47 percent out of a total of about 55 
millions children of ages 0-12 years, AND India is home to the world’s largest population 
of street children, estimated at 18 million. MAD LTD and KAP aims to change this 
number, even a little would matter a lot for few. 
 
 

 What was his/her first success in this direction 

Shyamli came across Arya Samaj Mandir near her place where boys who are orphan, or 
from under privileged families live and study. So she started going there, devoting her 
time teaching them. Soon she realized that these kids need love more than any other 
basic amenities and since then I do whatever possible to make them feel wanted and 
loved. While doing so I inspired other housewives and elderly people to find happiness 
in spending time around such kids. Kids were very happy to find nurturing environment. 
Their results and morale improved. 
 
Since then her family, few neighbors and others started celebrating their B ‘days with 
them. At times we collect money from our house & neighborhood to give away these 
kids basic things.  
 
Since then Shyamli was seeking platform to launch KAP  (Kids- Adults Plants)- to educate 
people on how they can deal with their depression or use their lives more purposefully 
and teaching under privileged kids. In her search, she came across MAD LTD 
 

 When did he/she think of applying to MAD LTD 

Shyamli learned about the MAD LTD initiative at a college event at Amity University.  

 What have been the success milestones so far 



After winning MAD LTD, her idea of KAP has taken off and met new horizons. KAP 

started being recognized at a national level after winning MAD LTD. 

Some significant points to mention: 
 

o Times of India featured KAP 
o The Hindu did an editorial coverage of KAP boosting interest from other parts of 

the country 

o Vineet Nayar, CEO of HCL Technologies talked about KAP, Shyamli & MAD LTD 
which brought in interest of others to join the initiative 

o After getting associated with HCL, Shyamli shared stage with Dr. Kiran Bedi to 
spread KAP  

 

 

 



 

 



 

 

 

 

 

 

 

 

 

 

 

 



 



 


