





environments.

Our hackathon community, like most
large organizations, consisted of a
globally dispersed team of collabora-
tors in different time zones that made
it virtually impossible to communicate
effectively with just email or voice
communications. The Saba People
Cloud platform enabled us to work
asynchronously, resorting to real-time
communications only when absolutely
necessary. The decision to use social
business software from Saba ulti-
mately enabled us to innovate faster
as a team and stay connected in what
eventually became our own commu-
nity of passion.

Early on in planning the Hackathon, we made the decision to use Saba Social, an enterprise
social networking platform from our technology partner Saba. Social business software
shares much in common with the social networking tools (e.g. Facebook) that most of us
are already familiar with using. e main di erence is that social business software enables
secure and private online communities within large extended organizations, taking into
account the enterprise-grade security, scalability, and availability that is necessary in these

A few of the most interesting benefits
of the platform included:

1) Speed of deployment: Because it is a
“cloud” software solution, there was
no need for us to install or spend
time configuring the software, which
enabled us to launch our online
community faster.

2] Progressive disclosure: Another
interesting feature was the abil-
ity to configure the interface with
“progressive disclosure.” This meant
that we could keep the platform
very simple by suppressing features
when we first rolled it out, making
it easier for end users to become
acclimated without much training.

As our sprints progressed and we
needed more functionality (such as
rich web pages and workspaces for
authoring our hacks), we were able
to switch those features on progres-
sively.

While we did occasionally use email
or other communication mechanisms,
we found that using a social software
platform that supported a range of
collaboration activities including rapid
ideation made our hackathon more
efficient, and we were able to con-
centrate on the hacks instead of the
technology.
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ABOUT SABA SOCIAL

Saba Social is an award-winning
enterprise social networking solu-
tion that transforms the workplace
by enabling rapid innovation, knowl-
edge sharing, and highly-connected
extended enterprise communities of
employees, partners, and customers.

Saba Social uniquely integrates social
business software features such as
ideas, discussion forums, questions,
video channels, expert location, and
social bookmarking with real-time
collaboration features like chat and
integrated web conferencing with rich
HD video and audio.

Saba’s social business solutions help
the most innovative organizations in
the world transform their business
by enabling:

e Rapid innovation to increase rev-
enue and outpace the competition

e Highly-connected customer com-
munities to increase repeat busi-
ness

e Informed partner communities to
accelerate channel pipeline

e A social intranet that creates a
culture of motivated and engaged
employees

e Decreased support costs and
increased customer loyalty by
crowdsourcing

e Faster and smarter product devel-
opment with direct feedback from
customers

e Faster on-boarding with social
mentoring, recommendations, and
virtual job shadowing

e Social learning that combines the
best of formal learning processes
integrated with the informal

To learn more about Saba Social, go to
www.saba.com

ABOUT SABA

Saba (NASDAQ: SABA] enables
organizations to build a transforma-
tive workplace that leverages the
advent of social networking in busi-
ness and the ubiquity of mobile to
empower an organization’s most
mission-critical assets - its people.
The company provides a unified set of
People Cloud Applications including
learning management, talent manage-
ment, enterprise social networking,
and real-time collaboration delivered
through the Saba People Cloud. Saba
solutions help organizations leverage
their people networks to become more
competitive through innovation, speed,
agility, and trust.

Saba’s premier customer base in-
cludes major global organizations and
industry leaders in financial services,
life sciences and healthcare, high
tech, automotive and manufacturing,
retail, energy and utilities, packaged

goods, and public sector organizations.

Saba’s solutions are underpinned
by global services capabilities and
partnerships encompassing strategic

consulting, comprehensive implemen-
tation services, and ongoing worldwide
support. Headquartered in Redwood
Shores, California, Saba has offices on
five continents. For more information,
please visit www.saba.com or call
+1-877-SABA-101 or +1-650-779-2791.
SABA, the Saba logo, Saba Centra, and
the marks relating to Saba products
and services referenced herein are
either trademarks or registered trade-
marks of Saba Software, Inc. or its
affiliates. All other trademarks are the
property of their respective owners.
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